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- DOING?

— New Name.
— New Logo.
— New Brand Design.

\\\\ :
— New ldea/Messaging. 19
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— WHY ARE W

DOING THIS?

Ambition.
Participation.
Funaing.

Because we can.
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— PROCESS

Phase 1 - Phase 2 - Phase 3 - Phase 4 - Phase 5 -
Diagnostic/ Strategic Moodboard Creative Output/
Discovery i i Recommendations : Workshop Solution Production



TODAY




— TODAY

Brand development decisions.
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— DISCOVERY

Our objective is to extract
the new identity from the
pOXiNg community.
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Community Survey
4/ Responses

Contributor Survey
O Responses

Boxer Survey
8 Responses



"Which of the below best describes
your involvement in Irish boxing?"

Boxer (Aged 18 or over)

—_—K (10.6%)
Coach

e, (48.9%)
Volunteer

= (8.5%)
Staff Member

| | (6.4%)
Elected Official

| (2.1%)

Parent/Guardian

e (8.5%)
Referee/Judge

==y (10.6%)
Fan

= (4.3%)




"Which of the following would you
consider to be the single most

important objective of the IABA Brand

Development Project?"

Modernise the image of Irish boxing
11—

Celebrate and promote the success of Irish boxing
==

Help boxing attract funding and sponsorshiop
T

Help boxing at a grassroots level to attract and retain young people in the sport
£ —

Other
[ amm—

(10.6%)

(10.6%)

(12.8%)

(57.4%)

(8.5%)
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Desk Research
History of Irish Boxing
International Peers
Boxing Brands
Design Research



— DISCOVERY OVERVIEW

{E] Project Group
' O Interviews

Q\ Contributor

Group
3 Interviews
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— STRATEGIC RECOMMENDATIONS

/ of 'em.



NAME CHANGE:

BOXING
IRELAND




— TWO

A proud crest




— THREE

Community & Grassroots
Participation is the priority.

This is our primary audience.
Kids, clubs, coaches, parents,
young boxers.




— FOUR

Energy & Pride is the
opporfunity.

“A young boxer should want to wear our logo loud and
proud on their hoodie."




— FIVE

A boxing brand
manifesto to express
the values of the
organisation and the
community.

IMPOSSIBLE IS JUST A BIG WORD THROWN
AROUND BY SMALL MEN WHO FIND IT EASIER
y w10 LIVE IN THE WORLD THEY'VE BEEN GIVEN

THAN TO EXPLORE THE POWER THEY HAVE
TO CHANGE IT. IMPOSSIBLE IS NOT A FACT.
IT°S AN OPINION. IMPOSSIBLE IS NOTA
DECLARATION. IT'S A DARE. IMPOSSIBLE IS
POTENTIAL. IMPOSSIBLE IS TEMPORARY.

IMPOSSIBLE IS NOTHING.




— SIX

Lean in to authentic
and historical boxing G
design.




A brand that can
pring the National
Stadium to life.
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— Old Skool/Retro Boxing




A Proud Crest - New York City F
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roud Crest - New York City F




Modern Retro - Venezia FC




Modern Retro - Venezia FC




Modern Retro - Utah Jazz
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Modern Retro - Utah Jazz




Modern Retro - Philadelphia Art Museum

PHILADELPHIA
ART MUSEUM

BADGE WORDMARK



Modern Retro - Philadelphia Art Museum
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— THE RIGHT STUFF

l. A proud Irish crest
2. A modern retro boxing vibe.
3. Design that's full of energy.
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— NEXT

November - Design and Development
December - Decisions

January - Brand Launch



THANK YOU




